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1.19&20.06 AI 9c ii    

To: 
CSWEA Executive Committee

From: 
Eric R. Lecuyer, CSWEA Executive Committee
RE:  
Internet Report:  Email Campaigns & Electronic Newsletter
Date:  
January 14, 2006
Over the past month or so, I have made use of the services of Constant Contact, Inc., to convey urgent or timely information to our members for which we have email addresses. Mass mailing of emails has become very difficult and is regulated by internet services providers and email service to thwart the efforts of spammers.  Through a $30.00 per month subscription to Constant Contact (soon to be lowered via non-profit discount), I am able to email updates and messages to over 800 CSWEA members for whom we have email addresses.  With a verity of designs available, I have been able to customize each of the email campaigns to best convey the needed info, quickly and hopefully without annoying the recipient.  Campaigns to date include the Annual Meeting Call for Papers, a holiday CSWEA Water for People fundraiser request, registration info for the IL Section Govt. Affairs Seminar, Holiday Greetings to our members from the Executive Committee (how thoughtful), New Year’s greetings with important calendar dates to save, and a lengthy reminder of the MWIE that I sent out on behalf of Dan Lynch. 
My initiative has provided a valuable tool for contacting our members and will continue to be useful for items such as “legislative” alerts, reminders to register for seminars and other events and an electronic monthly version of WISILLMINN.  It will be important not to abuse or overuse this line of communication, in order to avoid annoying our members with the result of them un-subscribing from the email list.  Due to the value of this tool and to fulfill the CSX’05 call for more timely and effective communications with our members, I am including a funding request in the FY 2006 Budget to continue this program.  Should funding be approved, I will design an electronic newsletter that will contain consistent design elements and allow for the effective conveyance of critical and timely information to our members.  Sections are encouraged to forward me event information for conveyance to specific sections as well, since the email list can be tailored for each email campaign.  
Attached for your information is the tracking report for the email campaigns undertaken to date.  

	
	
	

	Central States Water Environment Association 
Email Campaign Tracking Report 
1/14/2006 
 Comparative Metrics 

 

 Sent 

 Bounces 

 Opens 

 Clicks 

 Forwards 

 Overall 
4222
17.5% 
(737) 
35.2% 
(1228) 
3.5% 
(43) 
0 
 Last 3 months 
4222
17.5% 
(737) 
35.2% 
(1228) 
3.5% 
(43) 
0 
 Compare with other sites
---
18.3%
37.0%
8.9%
3.3%


 Email Campaigns 

Date
Sent

Campaign name

Sent

Bounces

Spam
Reports

Opt-
outs

Opens

Clicks

Forwards

1/7/2006
Jan 07 2006 MWIE Reminder from Dan Lynch
821
17.2% 
(141) 
0
0.1% 
(1) 
35.3% 
(240) 
10.4%
(25) 
0 
12/29/2005
2006 CSWEA Dates to Remember
821
17.3% 
(142) 
0
0 
31.2% 
(212) 
1.9%
(4) 
0 
12/21/2005
Dec 21 2005 Holiday Greeting
798
17.5% 
(140) 
0
0.1% 
(1) 
40.0% 
(263) 
0.4%
(1) 
0 
12/15/2005
12.15.05 Govt Affairs address notice
186
17.7% 
(33) 
0
0 
34.0% 
(52) 
3.8%
(2) 
--- 
12/12/2005
CSWEA Water for People
798
18.2% 
(145) 
0
0 
34.2% 
(223) 
2.2%
(5) 
--- 
12/8/2005
Copy of Dec 08 2005 Call for Papers
798
17.0% 
(136) 
0
0 
36.0% 
(238) 
2.5%
(6) 
--- 


	
	   


     Key

	Sent 
	The total emails sent by an email campaign including bounced emails.

	Bounces 
	Emails sent, but not received by your subscribers.

	Bounced percent 
	Number of bounced emails divided by the number sent.

	Spam Reports 
	Number of complaints received from an email campaign.

	Opt-outs 
	Subscribers who permanently removed themselves from your subscriber list.

	Opt-out percent 
	Number of opt-outs divided by the number sent.

	Opens 
	Trackable emails your subscribers received and viewed.

	Opened percent 
	Number of opened emails divided by the number sent.

	Clicks 
	Subscribers who clicked from an email to your website.

	Click-through percent 
	Number of click-throughs divided by the number opened.

	Forwards 
	Number of times the campaign was forwarded using the Forward Email to a Friend link.

	Forward Email to
a Friend percent 
	Number of forwarded emails divided by the number opened.

	Overall 
	Totals since using Constant Contact.

	Last 3 months 
	Totals for the last three months.

	Compare with other sites 
	Aggregate statistics for the last 3 months from all small businesses using Constant Contact.
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